

Part 1: Audience Persona Data 

Profile of the Publics 

Public #1: 
The public of undergraduate college students are an important and relevant audience for Netflix, as they keep the online streaming platform young and current. According to a Statista March 2020 survey, “65% of adults aged 18 to 29-year-old say that they had a current Netflix subscription.” With over half of those in their early or late twenties subscribing to Netflix, they are a population that demands to be given attention. Undergraduate college students are the ones that create the excitement around the content that Netflix puts out. This public can be seen on Tik Tok, Instagram and Twitter discussing their favorite series like “Outer Banks” or “Gilmore Girls” and will then go create trends centered around this content. Undergraduate college students have the time and desire to catch up on their favorite series or indulge in the newest movies to hit the screen. It is important to keep this population intrigued and constantly wanting more. 

Public #2:
The public of mothers with young children and a partner are an integral audience for Netflix, even if at times they can be forgotten. According to a Statista March 2020 survey, “65% of adults 30 to 44-year-olds say that they had a current Netflix subscription.” It is important to note that this age breakdown has just as much subscription involvement with Netflix as 18 to 29-year-olds. Websites for the everyday savvy mother like AlphaMom.com, Moms.com and Todaysparent.com highlight series that “mom can binge-watch while the kids are around” and Netflix content that is both appropriate for mom and child. This public is important to keep an eye on as they are influencing the actions of their peers, children and partners. They have more spending money than their younger counterparts, while also more aware of the content they are taking in and sharing with their children. Netflix provides these mothers with entertainment for themselves and children, as well as providing a sense of convenience when the crying in the grocery store just won’t stop. 


Public #1
Section 1: Izabella Mia is a 20-year-old sophomore at New York University, she is currently working to get her degree in global fashion. She has been dating her boyfriend for one year and is living in off-campus housing with a roommate and no pets. Izabella is excited to take New York City by storm but cherishes her free time to catch up on all of her favorite television shows and just unwind.  

Section 2: Demographics 
Age: 18-25-year-olds 
Gender: Female (56% of females watch Netflix daily, as opposed to 47% of males) 
Salary/Household Income: $4,480 in an academic year for students with a part-time job
Location: College campuses nationwide, both off and on campus housing 
Political Ideology: Democratic, with far left leaning ideologies 
Education: high school diploma and working towards a bachelor’s degree (in New York 68.9% of high school students go straight to college after graduating high school)
Family: In a relationship, but unmarried and no children or pets (26% of undergraduate college students have dependent children)  

Section 3: Identifiers 
What are their interests? 
Izabella enjoys spending time with her friends and partner, listening to music and podcasts, and scrolling through Tik Tok, Instagram and Twitter. She also finds time to watch series and films on online streaming platforms and explore new activities and clubs. She attempts to maintain good grades and eat healthy. 
Do they support any issues or causes? 
She is involved in clubs related to her major and keeps up to date on the social and political issues affecting her generation. 
What are their goals (how would they define happiness)? 
Her goals are to remain doing well in school and maintain a healthy and fun relationship with her partner and friends. She defines happiness as being joyful and grateful for the moment she is at in her life. 
What challenges do they face? 
She struggles with balancing her schoolwork, part-time job, relationship, friends and finding time for herself. 
What roadblocks keep them from achieving their goals and how can you help them achieve their goals? 
When she gets unorganized or stressed out over her academic workload, falling behind at her part-time job and tension in her relationships and friendships. If she spends too much time on everyone else, then she has little time for herself, and this can lead to a bad mental state. 

Section 4: Media Distribution 
How can we reach them? 
Hailey is active on her social media platforms of Instagram, Tik Tok, Twitter, Snapchat and YouTube. She has not touched her Facebook in a while. 
What kind of media do they use? 
Instagram, Tik Tok, Twitter, Snapchat and YouTube
Traditional platforms (local, regional, or any relevant outlet)
a.	Daily Press: Washington Square News and The New York Times 
b.	Magazines: None 
c.	Radio Stations: Streaming services like Spotify and Apple Music 
d.	TV Stations: None 
What words, phrases resonate with this audience? 
Trendy, College, Healthy, Relationship, Viral, Education and Fashion
What kinds of images resonate? Would they click on a video?
Campus life, New York City, Clothing, Make-up, Influencers, Celebrities and Activism 
Writing style 
Short and Verbose 
Influencers: Find at least two “influencers” that you think they would listen to. This could be a specific Instagram public figure or a doctor. Who do they trust?
Ellie Thuman and Margot Lee are both “influencers” on YouTube and Instagram. Both of these women focus on fashion, lifestyle, beauty and college life on their channels and profiles.

Where do they currently shop/go to the most? Find 3 businesses
1. Trader Joes 
2. Buffalo Exchange 
3. Gristedes 


Part 2: Audience Persona Analysis – Izabella Mia 

Izabella Mia is a 20-year-old college student from New York, New York. She is currently a sophomore at New York University, pursuing a bachelor’s degree in global fashion. Izabella lives in an off-campus apartment with the roommate she has had since freshman year. Her apartment has two bedrooms and one bathroom with a tiny kitchen that only fits a fridge, microwave and sink. She has been in a one-year relationship with her boyfriend and has no pets. She loves the fast-paced nature of New York City but cherishes time when she can take a breath and just enjoy this stage of life. 

While Izabella is getting financial support from her family, she has chosen to lessen her financial load a bit by taking up a part-time job. She works on campus for only a few hours a week in the Bobst library. Izabella chooses to spend her money on online streaming platforms like Netflix and Hulu, food and clothes. She loves to vintage shop at Buffalo Exchange and regularly goes grocery shopping at Trader Joes. Izabella likes to make environmentally conscious decisions whenever she can so recycling, using reusable bags and shopping secondhand are ways she can do this. She enjoys getting active on campus through joining organizations and clubs like Delta Gamma, Class Activities Board and Future Fashion Group. 

In her free time, Izabella enjoys scrolling through Instagram, Twitter and Tik Tok, while also watching her favorite YouTubers Ellie Thuman and Margot Lee on YouTube. Izabella finds that she can learn a lot about fashion trends, beauty and home décor from influencers like Thuman and Lee. She also enjoys listening to music and podcasts, eating healthy, maintaining on top of her academics and staying in touch with happenings around NYU. Izabella frequently reads The New York Times and Washington Square News, the NYU student-run newspaper. 

When it comes to politics, Izabella leans left and agrees with democratic ideals but is open to listening to the opinions of others. She enjoys staying up to date on social, political and economic issues. A few goals she has for herself are maintaining good grades, continuing to have a healthy and happy relationship with her boyfriend and friends. Happiness can be defined as Izabella as being joyful and grateful for the moment she is at in her life. While Izabella does struggle with balancing her schoolwork, job and relationships, she finds that taking just a few minutes for herself can settle her mind and nerves. 

Izabella has always been aware of Netflix and a subscriber through her family’s subscription, but it wasn’t until Netflix released Netflix Originals that she got truly addicted. Izabella has always been a “Gilmore Girls” fan, so when Netflix announced they would be releasing “Gilmore Girls: A Year in the Life” she freaked out. She couldn’t help but binge the whole series again in preparation for the reboot. Izabella became obsessed with “Outer Banks” over quarantine and is incredibly excited for the new season to come out in July. She is thankful that her parents exposed her to Netflix at a young age and allowed her the opportunity to find shows that appeal to her. Izabella cannot wait to see all the new content that Netflix will unveil in the years to come. 


Public #2
Section 1: Hailey Johnston is a 32-year-old mother of three and has been married for 10 years to her husband, Brad. She currently lives in Southern Utah and works as a stay-at-home mom with her three daughters. She chose not to go to college but did graduate from high school and obtained a diploma. Hailey loves to spend time with her family and friends, while also staying physically active and present in her daughters’ lives. 

Section 2: Demographics 
Age: 30-38-year-olds 
Gender: Female (56% of females watch Netflix daily, as opposed to 47% of males) 
Salary/Household Income: $80,000-$116,000 
Location: Anywhere in the continental United States 
Political Ideology: Skewed democratic (with 59% of Millennials registered as Democratic in 2017)
Education: High school diploma and no college education (36% of adults 25-34-year-olds have a bachelor’s degree or higher) 
Family: Married, children and no pets (50% of 30-year-olds have been married) 

Section 3: Identifiers 
What are their interests? 
Hailey enjoys spending time with her family and friends, snuggling her children, reading, cooking, baking and staying active. She likes to get outdoors with her family and be involved with her community through getting to know her neighbors and local school district. 
Do they support any issues or causes? 
She understands the importance of environmental care and wants to teach her children how to care for themselves and the world around them. In her household, they recycle and have a garden in their backyard. 
What are their goals (how would they define happiness)? 
Hailey wants to be a positive influence on her children, teaching them the important lessons in and about life. She hopes to maintain her active lifestyle and travel more with her family. She defines happiness as being surrounded by her loved ones. 
What challenges do they face? 
She struggles with balancing her time with family and friends, while also finding time for herself. Also, she finds it challenging introducing difficult topics to her children and in general just explaining the climate of the world to them. 
What roadblocks keep them from achieving their goals and how can you help them achieve their goals? 
A roadblock for Hailey is poor time management, stress and constantly feeling like she is failing as a mother. Hailey can find it hard to unwind and find time for herself, and this is where Netflix can come in to offer her ways to relax and escape to another world. Netflix also allows her to spend time with her children in a meaningful way. 
Section 4: Media Distribution 
How can we reach them? 
Hailey is active on her social media platforms of Instagram, Facebook and Pinterest. She does have a Twitter account but does not use it often. She has ventured on Tik Tok but does not post any original content. 
What kind of media do they use? 
Instagram, Facebook and Pinterest
Traditional platforms (local, regional, or any relevant outlet)
a.	Daily Press: None 
b.	Magazines: None 
c.	Radio Stations: Streaming services Spotify and Apple Music 
d.	TV Stations: ABC 4
What words, phrases resonate with this audience? 
Family, Community, Daughters, Utah, Kitchen, Home, Friends, School and Baby 
What kinds of images resonate? Would they click on a video?
Children, Nature, Garden, Food, Mothers, Pregnancy, Fashion and Home Decorations 
Writing style 
Concise and short 
Influencers: Find at least two “influencers” that you think they would listen to. This could be a specific Instagram public figure or a doctor. Who do they trust?
The two “influencers” that Hailey would listen to are Lauren Luyendyk and Jessica Alba. Both of these women are active on Instagram and YouTube, providing mothers with healthy tips and tricks for their children.  
Where do they currently shop/go to the most? Find 3 businesses
1. Harmons Neighborhood Grocer 
2. Target
3. Red Cliffs Mall  


Part 2: Audience Persona Analysis – Hailey Johnston 

Hailey Johnston is 32 years old and married to Brad, together they have three daughters and have been married for 10 years. She has an active lifestyle as she is constantly trying to keep up with her young girls. Her daughters are constantly keeping her on her toes, and she enjoys every minute of it. Hailey is a stay at home and loves the extra time with her girls that this sort of career provides her. She did obtain her high school diploma but opted out of going to college as she wanted to pursue her freelance photographer. Hailey lives near her extended family in South Jordan, Utah and has no pets. 

Although Hailey did not go to college, her husband did and so her family is quite well off due to his degree. She enjoys spending time with her family, friends, baking, cooking and finding new and creative ways to entertain her daughters. All three of her girls are under the age of 10, so holding their attention seems near impossible for Hailey. However, being the technology savvy mom that she is, she has found influencers to give her all the tips and tricks of parenthood. Hailey’s two favorite mommy influencers are Lauren Luyendyk and Jessica Alba. She likes how they keep it real with motherhood, while also not losing themselves in their children. Hailey remains active on Instagram, Facebook and Pinterest. She does have a Twitter and Tik Tok account but is not active on these platforms. She watches her local news station, ABC 4, to stay up to date on events happening in her community. 

When it comes to politics, Hailey leans left and enjoys staying up to date on the news of the day. She understands the impact her actions can have and has chosen to start a garden in her backyard and recycles to show her daughters how to eat healthy and be sustainable. She loves getting outside with her family and regularly goes on family bike rides before bedtime. Hailey wants to be a positive influence on her daughters and show them the real things that matter in life. She hopes to continue to make memories with her family and travel the world. Hailey defines happiness as being surrounded by her loved ones. 

While Hailey tries to be the “perfect” mom, she struggles with finding time for herself and introducing difficult subjects or real-world circumstances to her daughters. However, she finds that taking only a minute to breathe in and out helps clear her mind as well as winding down before bed. She also enjoys having alone time in Target to clear her head as she roams the aisles leisurely and for fun. 

Hailey has always been aware of and a subscriber to Netflix but was not fully invested in it until she realized what the online streaming platform could do for her daughters. She loves the kid-friendly content that Netflix offers for her daughters, like “CoComelon,” “Octonauts” and “Sofia the First.” Her daughters love when they are allowed to watch Netflix, and this is especially convenient for Hailey when the girls are being unruly in a public setting. However, Hailey also loves Netflix for herself. She enjoys unwinding at the end of a long day with shows like “Bridgerton” and “The Crown.” Hailey will always be grateful for the entertainment that Netflix can offer both her and her daughters. 
